MOTIVATIONS FOR SHARING
TRAVEL EXPERIENCES
THROUGH SOCIAL MEDIA

In the last decade. tourism industry has undergone some
changes because of the internet and more specifically
because of the emergence of social media Indeed social
media allows people to have easily access to information
and also allows them to share experiences.

Today, during their trips tourists can share video or photos
whenever they want to. Most of the studies are focusing on
the influence of the social media on the tourism industry
but few studies are about what make people sharing their
experience on social media.

According o Ana Maria Munar, and
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SELF CENTERED

Tourists will share their experiences
because of personal interests like
gaining some respect in the
community or making their social
relations stronger.
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COMMUNITY RELATED

Tourists  will share their
experiences to influence and help
others. Here, tourists become a
sort of guide for others.

“«1 WANT to HELP

others”

ON
0 FACEBOOK TWITTER
e A
Contribute to websites Share my impressions Prevent people
—
Maintain social connections Help others Be more reconised for ...

ORAHOSPITALITY ORAHOSPITALITY@GMAIL.COM

HOTELS * TOURISM * LEISURE +33 177 47 23 47 - *972 54 831 24 76



